[Ipencenarento coBeTa IO 3alIUTE AUCCEPTALUN

Ha COMCKaHMNE YUYEHOH CTeleHN KaHauaTa HayK,

HA COMCKaHHUE YUEHOU CTENMEHH JOKTOpa HayK

O 212.048.06 nmpu HanuonaibHOM HCCIEI0BATENHCKOM
yHHUBepcuTeTe «Bricias mKoia 9KOHOMUKI

KoccoBy Bnagumupy Bukroposuuy

ot CMupHOBOI Mapuu MuxaiinoBHsI

Cornacue OQ)HHI/laJIBHOI'O ONNOHECHTAa

S, Cmupnosea Mapua Muxaiinogna, corjiacHa BEICTYIIUTh B Ka4eCTBE OPHUIHATEHOTO
ONIIOHEHTA Ha 3ammTe auccepranuu Bempoeoii Tamvanvt Baraoumupoensl Ha COUCKaHUE
YUYEHOH CTENEeHW KaHIuJaTa SKOHOMHUUYECKMX Hayk mo teme «Knaccuduxaims u oleHKa
MAapKETUHIOBBIX IPAKTUK Ha POCCUHCKOM PBIHKE», CieUHaNbHOCTh 08.00.05 — Jkonomuka
U ynpaeieHue HapoOHbIM X03aucmeom (MapKETUHT).

B coorBerctBun ¢ ®emepanbHpIM 3akoHOM oOT 27.07.2006 N 152-®3 «O
MEPCOHAIBHBIX JaHHBIX» HACTOSINMM JAal0 corjiacue ¢eaepalibHOMY TOCY/IapCTBEHHOMY
ABTOHOMHOMY 00pa30BaTeIpPHOMY YUPEKICHHIO BBICHIETO POQPECCUOHAIBHOTO 00pa3oBaHusg
«HarmoHanpHBIH UCCIIENOBATEIBCKUNA YHUBEPCUTET «BhICIIas IIKOIa SKOHOMUKWY (Haee —
HIY BIIID), mecto Haxoxaenus: 101000, r. Mocksa, yn. Macaunkas, 1.20, Ha 06paboTKy
MOMX TNEpPCOHAIBHBIX JAaHHBIX, BKIIOYas cOOp, 3amluch, CHUCTEMATU3ALMIO, HAKOIUICHHE,
XpaHeHHe, yTouHeHue  (oOHOBIEHME, UW3MEHEHHE), HCIOJB30BaHHE,  IEpenayy
(pacpocTpaHeHHe, IMPEAOCTABICHUE, INOCTYI), OJIOKUpOBAaHUE, YIAICHWE, YHUYTO)KCHUE
MEPCOHATBHBIX JaHHBIX. Cornacue naercss CBOOOIHO, CBOEH BOJEi B IENIX BKIIOUCHUS
MIEPCOHATBHBIX JaHHBIX B aTTECTAllMOHHOE JeJI0 U 3amuThl Auccepranuu. OOpaboTka
MIEPCOHATBHBIX JaHHBIX ocymecTsisercs HUY BIIID ne monblie, yem 3T0ro TpeOyrOT Heau
00paboTKHU NTEPCOHATIFHBIX JAHHBIX.

Cortacue pacnpocTpaHseTcs Ha CIEAYIONINE IePCOHATBHEIE NaHHBIE: PaMUINA, UM U
OTYECTBO; YUeHas CTEIEeHb; YUCHOE 3BaHUe; MU(QP CHEUUANTBHOCTH, 10 KOTOPOH 3alUINcHA
JIUCCEPTAIs, MECTO OCHOBHON pabOTHI M JOJDKHOCTH, KOHTAaKTHBEIM TeinedoH M e-mail;
Hay4YHbIe MyOJIUKAIlUH B BEIIEyKa3aHHOH cdepe (3-4 paboTH 3a IOCIeHIE TPU roJa).

Taroke moATBEPKAAI0, YTO JIAI0 COIVIACHE HA pa3MEIEHHE IIOJHOI'0 TEKCTa OT3LIBA Ha
JUCCEPTAIlMIO Ha KoprmopatuBHOM moprane (caiite) HUY BIID B uHbOpManuoHHO-
TEIeKOMMYHHKAITHOHHON ceTH «HTepHET» 0 agpecy www.hse.ru ¢ MOMEHTa MOAIMCAHUL
HACTOSIIIEIO COMIACHs M Ha 7 MECALIEB CO JHS 3allMThl JUCCEPTALIUH.

O cebe coobmraro ciieayoIye JaHHbIe:




daMums, UM, 0TIECTBO (TIPY HATUIHN)

CmupHoBa Mapus MuxaiinoBsa

VYuenas crenerns (Ne qurioma)

Kanampar sxoHoMuueckux Hayk, purmiom JIKH
Ne 034434 ot 20.07.2007

[Tudp 1 Ha3BaHHE HAYUHOU CIIELUATBHOCTH,

110 KOTOpOﬁ SaltunicHa JuccepTalma

08.00.05 - OKOHOMHKA W YNpaBICHUE
HAPOJHBIM X03SHCTBOM (MapKETHHT).

Yuenoe 3Banue (110 kKadenpe uin
cnenuaipHocTH; Ne aTTecrara)

Homnent, arrectar 11 Ne 049247 ot 04.02.2013.

ITonHoe HartMEHOBaHUE Oopranusanmnuy,
SIBJISIFOILIEHCST OCHOBHBIM MECTOM pa60T51

CII6I'Y BIIIM

3aHnMaeMas TOJDKHOCTD (C yKa3aHUueM
CTPYKTYPHOTO TIOJpa3AecHus)

3aBenyromas kadenpoil MapKeTUHTa

CnucoK OCHOBHBIX ITyOIMKaLMiA 110 TEME
JUCCEePTAINU B PEIIEH3UPYEMBIX HayUHbIX
W3JaHHUSIX 33 NOCIeNHUE 5 JIeT
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Ssnaerecs nu Bel paborankom HUY BIID

He saBigroce




(B TOM UHCJI€ IO COBMECTUTEIHCTRY)?
SBngerecs 1u Bl paboTHuKOM (B ToM uncie | He aBidarocs
10 COBMECTUTEIHCTBY) OpraHU3aluii, rue
paboTaeT couckareslb y4eHOU CTENEeHH, €ro
HAY4YHBI PyKOBOJUTEIH?

SBnsgerecs 1u Bol paboTHuKOM (B ToM yucie | He aBisaroch
10 COBMECTHUTENBCTBY) OpraHu3alui,
BeAyIIUX pabOTHl IO KOHTPAaKTaM, B
KOTOPBIX 3aHAT COMCKATENb YUCHOM! CTEIIEHU
WJIH €r0 Hay4HbIN pyKOBOJUTEND B KAUECTBE
PYKOBOJUTES, UCIIOIHUTEILS
(coucnoaHuTEIN)?

SIBngereck i Brl uiieHoMm komuccun BAK He saBasgiocs
P®?
SIBnserech U BBl WI€HOM 3KCIIEPTHBIX He saBasiocs
coBeToB BAK P®?
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